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Agenda

 Highlights 1Q04
 Status on key initiatives
 Financials 1Q04

The Nokia 7610, which includes the Opera 
browser in the standard sales package. 
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Opera´s Vision

“To provide the Best Internet Experience on any Device”
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From pure browsing on the Internet…..

 A Browser is a software program that is needed to retrieve 
and display information and content from the Web…
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…to also use the browser as…..

Visual TV/RadioVisual TV/Radio

Home ScreensHome Screens
and customizable UIand customizable UI

HTML-content in HTML-content in 
Calendar, E-mail, IM Calendar, E-mail, IM 

and other appsand other apps

Mobile servicesMobile services
content deliverycontent delivery

Electronic Electronic 
Programming GuideProgramming Guide

Bar Code ScannerBar Code Scanner
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January February March

Innovation

Commercial

Opera – Achievements in Q1 - 2004

Opera Medium Screen Technology for TV ++

      New Opera browser for Sony Ericsson P900

                   Opera signs IBM´s Speech Technology  
               
                            Record TV from your mobile with Opera

Sharp goes for Opera

                   Opera and Motorola GSG joins forces

                      Motorola PCS licenses the Opera browser

                              Nokia presents the 9500 with Opera at 3GSM

                                       Opera goes to Asia; Breakthrough in China 

          Nokia announces the 7610 with Opera at CeBit
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Status on Key Strategic Initiatives

1. Key focus on the Opera Platform towards the Operators

3. Strengthen the Opera position in Asia

5. Strengthen the Opera Brand
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Opera and the Operators – The importance of data traffic
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1. Status Opera Platform

Technical Status
• Porting to new platforms

• Developer Editions of Opera Platform delivered to several 

operators

• Collaborating  with operators to extend open standards

Commercial Status
• Strong interest among several operators to use the Opera 

Platform as cost saving measure in addition to increase 

revenues and strengthen their brand and loyalty among their 

subscribers

• Working on one paid project with one leading European 
operator on the next generation browser

• Working with one European handset manufacturer to deliver 

a mobile phone with the Opera Platform in 2004 to a major 

operator

Branding

Next appointment from calendar
SMS, Email, MMS

Time, date Online content

Battery indicator
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Next Generation Modular Cross-Platform Web Browser Technology

End user

Operators

Phone 
manufacturer

User 
Interface

Operating 
System

Symbian Linux Microsoft Palm

S-60 S-60 UiQ GTK QT CE
Smart 
Phone 
2003

Palm 
PDA

Palm 
Phone
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2. Strengthen Opera in Asia

Why Asia is important for Opera
• Asia represents 38% of global mobile phone sales per year
• Largest market growth
• More mature with regard to data services
• China added  8 million subscribers last month - the nation had 290.3 million cell-

phone accounts by the end of March

Opera initiatives in Asia
• Opera launched on phones in Japan and China
• Strong organizational build up in both China and Japan
• Strong partnerships includes Kyocera, Motorola, Red Flag, Chinasoft and several 

operators
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3. Strengthen the Opera brand
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Highlights – 1Q04

 Revenues of MNOK 21.7 in Q1 2004, up from 
MNOK 12.4 in 1Q 2003, a growth of 75% 

 EBIT of MNOK –3.3 in 1Q04 compared to 
MNOK -6.4 in 1Q03 

 Opera was listed on the Oslo Stock Exchange 
on March 11, 2004, raising MNOK 125 in new 
equity

 Opera on several new devices coming from 
Nokia, Sharp, and Kyocera

 Opera unveiled several innovations to public 
acclaim 

 Kyocera ZTE V91/Lucent LU PS-900
(includes Opera branded  soft key)
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Market development
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Financial Highlights – 1Q04

 Revenues of MNOK 21.7 in Q1 2004, up from MNOK 12.4 in 1Q 2003, a growth of 75% 
 License revenue still limited and still based on guaranteed licenses
 License revenue is one quarter delayed, i.e. the number of licenses sold in Q1 is reported in April/May

 Earnings before interest and tax (“EBIT”) of MNOK –3.3 in 1Q04 compared to MNOK  -6.4 in 1Q03
 The operating costs increased from MNOK 18.7 in 1Q03 to MNOK 25.1 in 1Q04, a growth of 33.7%
 Payroll and related expenses increased from MNOK 13.2 in 1Q03 to MNOK 16.2 in 1Q04, a growth 

of 22.3%
 General salary increase of approx. 8% from February
 17 new employees during first quarter
 Payroll expenses related to options of NOK 445K

 Other costs increased from MNOK 4.8 in 1Q03 to MNOK 8.2 in 1Q04, a growth of 72%
 Expanded offices and new equipment/systems to meet organisational growth
 Higher legal costs
 Increased travelling activity
 Provision for social security tax on stock options
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Financial Highlights – 1Q04

0.00-0.02-0.08Earnings per share fully diluted

0.00-0.02-0.08Earnings per share

376-1 838-4 678Earnings After Tax (“EAT”)
-1 4294171 666Taxes

1 805-2 255-6 345Earnings Before Tax (“EBT”)

5401 1415Net financial items

 1 265   -3 396-6 351Earnings Before Interest and Tax (“EBIT”)

77 26625 12518 790Total operating expenses

23 2278 2804 807Other operating expenses

2 724679770Depreciation and amortization

51 31516 16613 213Payroll and related expenses

78 53121 72912 439Total Operating Revenues

55 22414 7016 976Revenues, Internet Devices

23 3077 0285 463Revenues, PC/Desktop

200320042003(Figures in TNOK)

Full yearFirst QuarterPROFIT AND LOSS ACCOUNT
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Financial Highlights, Cont’d

3 1432 7504 321Goodwill

91 774219 73741 415Total liabilities & equity

11 79724 81919 405Short-term liabilities

46100Retained earnings

79 516194 91822 010Paid in capital

Liabilities & equity

91 774219 73741 415Total assets

28 388145 8673 414Cash and cash equivalents

37 41243 79910 259Other current assets

1 4831 9131 699Tangible assets

21 34825 408           21 722Deferred taxes

   Assets

200320042003(Figures in TNOK)

31-Dec31. MarchBALANCE SHEET
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Historical Revenue and Earnings
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Financial outlook – 2004

 Market evolving as expected
 License income to grow in importance during 2004 – substantial 

growth from 2005
 Driven by strong market demand, Opera will further expand the 

organisation during the coming quarters
 The costs are expected to grow at a lower pace than revenues for 

2004


