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*March 11/March 12. 

** Non-IFRS EBITDA. excluding stock option costs and extraordinary one-time costs 

*** Includes all revenue  from all revenue types rom all versions of Opera Mini (Operator branded. Operator-Opera co-branded. and Opera branded). 

****Excludes extraordinary one-time costs 

Opera at a glance: 
Financial Performance 
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Metric 1Q12 1Q11 Change % 

Revenue (MUSD) 46.9 36.7 28% 

Expenses**** 34.6 29.0 19% 

EBIT (MUSD)**** 12.4 7.7 61% 

Adjusted EBITDA  (MUSD)**** 15.2 9.7 57% 

Adjusted EBITDA Margin** 32.5% 26.4% 23% 

Operating Cash Flow (MUSD) 12.0 8.8 36% 

Free Cash Flow (MUSD) 10.2 6.5 57% 

Opera Mini Operator users (mill)* 31.1 13.6 129% 

Total Opera Mini revenue (MUSD)*** 12.4 9.8 27% 

Desktop users (mill)* 60 54 11% 

Opera Mini SMW users (mill)* 168.8 102.5 65% 



Opera at a glance: 

Revenue by customer type 
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Opera at a glance:  270 million+ monthly 
active users* 

Desktop: 60 

Mobile: 193 

Devices: 20 

*Excludes non-Opera users via Operaôs publisher solutions 



Opera at a glance: 
Operaôs Mobile Advertising Metrics 

(Non-Opera Traffic)  

140M+ 
consumers per month 

see mobile ads 

30B+ 
ad impressions 

per month 

$200M+ 
publisher revenue 

enabled in 2011 

9,000+ 
Mobile sites  

and applications 
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 Mobile 
advertising 
is growing 

rapidly 

Global Mobile Advertising Revenue Forecast ï Gartner December 2011 
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Mobile Browser Users Expected to Increase Rapidly 
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Mobile Applications Revenue to reach USD 58B by 2014 

Source: eMarketer. Juniper. Morgan Stanley.  

Gartner. Informa Telecoms & Media, Opera Software 
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 Mobile 
browser and 

app usage 
expected to 

explode 



Operators Have Very High Focus on New Data Services 

Source: Morgan Stanley. iMS iSuppli, Pyramis Research. Opera Software 

9 

Operator Data Revenue expected to be close to 400B+ in 2015 

 

 Operators 
super 

focused on 
increasing 

data revenue 



Total Revenue 

Desktop 

Users 

ARPU 

Operators 

Users 

ARPU 

Mobile/Device 

OEMs 

Licenses 

NRE/M&S 

Opera Mobile 

Consumers 

Users 

ARPU 

Publishers 

Net eCPM 

Ad Impressions 

Advertisers 

Advertising $ 

Opera at a glance: 
How Opera generates revenue 

60 mm  

users* 

31.1 mm  

users* 

* Only Opera users.  Opera Mobile users only includes Opera Mini users and excludes co-branded Operator users.  Opera 

Mobile users are included under OEMs.  Revenue model for Mobile and Device OEMs is License/shipment based. 

Millions of 

shipments 

162 mm  

users* 
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Overall Mobile Monetization Strategy 

Opera Properties* 
Non-Opera 
Properties 

Ad mediation, serving, campaign 
management 

Opera 

Payment 

Exchange 

+ 

Analytics 

Search, opcos and 
developers 
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* Main properties are: Home Page, Opera Mobile Store, Speed Dials 

 



Mobile: 
 

Operators and 
Consumers 
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Revenue Opportunity:   

Opera Mobile User Growth 
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ÅOperators 

ÅSearch 

ÅAdvertising 

ÅApplications 



Smartphone growth will enable better 
monetization of mobile search 

Significant 
part of our user 

growth is now on 

smartphones           
(from 15% in 1Q-11 to 60% 1Q-12)  

1Q-11 1Q-12 

15% 

60% 
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Opera user growth on Android has been 

particularly strong 
  
  

15 



Opera user growth emanates from a 
range of channels 

Download from 

opera.com 
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ÅOpera hosts an infrastructure of web 

servers that pre-load webpages and 

compress data prior to transferring it to 

devices 

ÅAs a result data transferred is reduced by 

up to 90% 

 

 

Opera Server 

Transcoding 

Compression  

 

Small screen 

Opera Mini 

Internet 
Opera Mini server 
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90% 

compressed 

 

Value Proposition:  Faster, Cheaper, User 
Interface 



Operators 

Search 

Applications 

Advertising

Opera 
Properties: 

 
Monetization 
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Opera working 
with 6 of the top 
20 opcos today  

Opera working 
with 7 of the top 
10 opcos today 

Mobile subscribers Emerging markets HQ Mobile subscribers Developed markets HQ 

Top 30 operators have nearly 75% of global mobile subscribers. 

Opera already has agreements with 13 out of top 30 operators globally. which comprise over 1.8 

billion subscribers or 30%+ of the market 

 
19 

China Mobile; 601 

America Movil; 225 

Airtel; 199 

Vimpelcom; 181 SingTel; 
175 

Axiata Group 
Berhad; 160 

China 
Unicom; 

170 Saudi Telecom 
Company; 100 

MTN; 
150 

Etelisat; 
135 

Reliance; 129 

MTS; 103 

China Telecom; 94 

Telkomsel; 100 

BSNL; 89 

Tata; 86 

Idea Cellular; 84 

Maxis; 64 

Turkcell; 61 

Qtel; 60 

Vodafone; 341 

Telefonica; 290 

Orange; 210 Telenor; 230 

T-Mobile; 151 

TeliaSonera; 160 

AT&T; 98 

Verizon; 
90 

TelecomItalia/TIM; 
72 

NTT Docomo; 56 

Opera a has strong position among leading 
operators 



operator user growth                      
2.1M     31.1M      

users in 2+ years 
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why do Operators                       

work with Opera? 

Data plans  

Reduce churn 
Content sales 

Grow users 
Zero rating 

Existing users  

Mobile store  

Network cost 

21 



Churn rate for Opera Mini co-branded and for data-plan                        

users is from 25% to 45% less than the average                   

churn rate in Russia 

used for 

promoting  
content 
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Google is our main search partner for mobile 

Ramping up 

 
Activities for joint 

campaigns in 

emerging markets 

 

Opera is key to 

Googleôs push in 

emerging markets 

 

Google promotes 

Opera 
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Yandex is the main Search partner for CIS 

Partnership  
for mobile was 

established in 2011 

and looks promising 

moving forward  
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Opera Home Page 

Social network 

aggregation 

Adapting to the users 

preferred sites 

Better co-branding 

Advertising/promotions 

Site suggestions 
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25+ 
Million Monthly 

App Store Visits 

120+ 
Million Page  

Views Per Month 

45+ 
Million Downloads 

Per Month 

4.5 
Pageviews 

Per Visit 

Opera Mobile Store consumer reach 
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Exclusive/premium offer banners 

 Graphic banner header at top of storefront 

 
Opera Mobile Store enables search & discovery channels for 

driving user engagement and downloads 
 

Opera browser prominent speed dial 

 Can be customized to highlight the brand of 

exclusive or in-demand apps (e.g. Angry Birds 

theme) 

Pay Per Download (PPD) campaigns 

 Performance based ad campaigns with 

auction pricing model ï developers bid for 

placement 
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Mobile: 
 

Publishers & 
Advertisers 
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Who We Are: 
 - Used by the worldôs leading media brands & publishers  

 - 30B+ monthly impressions, 9000 sites and apps 

 - Audience reach: 140M mobile consumers globally (330M including Opera) 

 - 9/10 smartphone users in the U.S. 

 - Delivered $200M+ mobile ad revenue to publishers in 2011 

 

 

Leading Global Mobile Advertising Platform 

Opera Mobile Publisher & 

Advertiser Business 
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Brand 
Media 

agency 
Ad network 

Serving platform 
Publishers Consumer 

Mobile Internet, SMS, 

MMS, Video, Apps 

Demand side Supply side 

Opera covers full mobile advertising value chain 

 

 

30 



Mobile Ad networks (Mobile Theory and 4th 
Screen) acquired in February 2012 to expand ad 

offering 

Strong position 

in US and 

Europe  
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Leading publishers as customers 
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